
Branding 

Last week we had some interesting and different insights into the much hyped business card. Well 

what about branding? After all branding is the umbrella concept for business cards, logos and the 

likes. Branding is a very much misunderstood concept, with most entrepreneurs assuming it has all 

to do with the tangible image of a business or better known as corporate identity. But there is far 

more to branding than logos and the colour of the corporate uniform. 

Branding is a fairly new concept popularised in the past two decades and the intention was to help 

businesses create an identity amongst its customers. The thought process was if a business could 

connect emotionally with a consumer; the higher the chances of acquiring that consumer. Secondly, 

companies that could connect emotionally with consumers would have an edge over their rivals and 

consequently gain market share. Therefore branding consultants decided that for a company to 

connect emotionally with a consumer it would need to create an identity or an idea that would 

resonate with consumers. Branding or to brand a company therefore, is to create a perception.  

The easiest way to define branding is to ask this question. What comes to mind when people hear or 

think of your company? Because it’s all about the business creating a perception of how it wants 

consumers to view the business. We see it all the time with big corporate business with their slogans 

in their adverts. Standard Bank – ‘Moving Forward’ they are creating an idea that they are always 

progressing and if you are a progressive person then they are suggesting they are the bank for you. 

FNB – ‘How can we help you’ they are selling service and in adherence to that, when you walk into 

most FNB branches, you are greeted with a consultant who promptly asks you, ‘how can I help you’. 

ABSA – ‘Today, Tomorrow, Together’ they are saying they have been, are and will be there in the 

future, stability in other words. Nedbank – ‘Make things happen’ they have branded themselves as a 

bank that can do the extraordinary. These big four banks have created an identity in an attempt to 

connect with consumers. 

But beyond a slogan, customers will always perceive a business based on its performance. As a small 

business, you must build a brand focused on service delivery. Customers must perceive you as a 

competent organisation that does what it says it will do. That should be the branding focus of the 

business thereafter you move on to the more tangible side of branding which are logo design, 

website colour and so forth. 

Most entrepreneurs do not brand their businesses mainly because they do not understand the 

concept but if an entrepreneur could understand branding, it would be a useful tool to building a 

strong, sustainable business.  
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