
Packaging 

All that glitters is not gold. The packaging industry would beg to differ because according to them, 

attractive packaging of a product can cause a customer to it pick off the shelves over the myriad of 

other competing products. But is there any truth to this proclamation; does good packaging really 

sell products?  

In essence packaging is the process of wrapping a product for the purpose of distribution. If you 

were to order a pizza for dinner, the delivery man would bring it in a box and not holding it in his 

hand. A box works for a pizza but might not work for other products. That is why there are other 

wrapping materials specific to each product such as plastic containers, glass bottles, plastic bottles, 

tin cans and so on.   

However, the concept of packaging as a marketing tool comes from the premise that people are 

attracted to beautiful things. At any given time the eyes are wondering observing different people 

and objects and whenever the eye catches something colourful and beautiful, the brain pays 

attention to bring that image into focus.   

Therefore to answer the question does great packaging cause a customer to buy a product, the 

answer is yes. People have the misconception that if the exterior of a thing is good then the inside 

must be as good. And countless of times we have all fallen into that trap because we judge the value 

and fulfilment a thing can give us based on face value. 

But if history has taught us anything it is that good packaging can cause a customer to buy a product 

but it will not cause him to buy it again. Why, because only the quality of the actual product and 

subsequent satisfaction will cause a customer to buy again.  

Therefore as an entrepreneur you must focus your efforts on creating a great product. Do not allow 

marketing consultants to fool you into paying exorbitant fees to create the best packaging whilst 

your product is dismal.  

But at the same time we are in a business era where professionalism plays a great part in the success 

of a business. As much as you can have a great product it is equally important that the presentation 

of your product be as professional, appealing and worth the money people are going to spend on it. 

Therefore it’s a balancing act. One cannot survive without the other; your first priority is no doubt 

the product because it is what people consume. But the packaging is what draws customers and 

allows it to stand out amongst its competitors almost like a competitive advantage.  
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